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By Ronnie Adler and Rebecca Lander

CapTel:	2010	Milwaukee	Walk4Hearing
From	the	Kickoff	event	all	the	way	through	the	last	participant	crossing	the	finish	line,	
the	entire	experience	of	registering,	tracking	donations	through	the	website,	and	gather-
ing	supporters	for	a	good	cause	made	the	task	of	fundraising	an	easy	process.
	 CapTel	was	privileged	to	be	a	national	sponsor	for	the	2010	Walk4Hearing	program	
when	our	team	took	to	the	pavement	at	the	Milwaukee	event	last	May.	As	walkers	gath-
ered	on	Walk	day,	there	was	a	definite	excitement	in	the	air.	So	many	people	greeting	old	
friends	and	making	new	ones,	families	with	small	children	and	strollers,	seniors,	teenag-
ers,	and	even	a	pet	or	two	in	the	mix.	It	was	a	great	event	and	a	wonderful	morning.
	 We	feel	grateful	to	have	had	the	opportunity	to	be	part	of	this	multi-city	event.		
The	tireless	work	of	Ronnie	Adler	and	the	staff	at	HLAA	is	to	be	commended.	Their		
city-to-city	approach	brought	hearing	loss	awareness	to	the	forefront,	and	gave	people	
who	can	sometimes	feel	isolated,	the	opportunity	to	join	with	others	to	make	a	difference.	
	 Part	of	what	made	the	experience	so	positive	was	the	helpful	support	HLAA	pro-
vided.	The	Kickoff	was	well	received	with	creative	ideas	for	fundraising.	We	created	team	
T-shirts	and	wore	them	with	pride	the	day	of	the	Walk.	Our	customer	support	depart-
ment	hosted	a	bake	sale	to	raise	funds	(which	gave	us	all	more	incentive	to	walk	off	the	
extra	calories!).	The	Internet-based	sponsor	roster	for	each	team	member	simplified	the	
whole	fundraising	process.	
	 Walk4hearing.org provided	step-by-step	guidance	to	create	our	team	page,	help	
get	donations	and	most	importantly,	reminding	us	to	thank	those	who	have	sponsored.	
When	people	sponsored,	their	names	would	scroll	on	the	team	page!	It	was	fun	watching	
the	Milwaukee	Walk4Hearing	barometer	showing	how	much	each	team	contributed.		
It	even	inspired	some	friendly	competition	to	raise	the	most	money.

The	2010	Walk4Hearing	had	hundreds	of	teams	participating	across	the	country.	There		
were	teams	of	family	members,	friends,	audiologists,	students	and	staff	members	of	schools,	
local	hospital	staff	members,	HLAA	chapter	members,	and	employees	of	companies.		
	 CapTel,	Cochlear	Americas,	Knowles	Electronics,	Phonak,	and	Sorenson	Communi-
cations	formed	outstanding	company	teams	that	were	involved	in	different	Walk	locations	
across	the	country.	Their	teams	were	large	both	in	numbers	of	walkers	and	fundraising		
efforts.	The	company	teams	which	included	not	only	employees	but	family	and	friends,		
really	stood	out	as	they	arrived	in	bus	loads	sporting	company	T-shirts.	Here	is	what		
these	companies	reported	about	participating	in	the	Walk4Hearing.	
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Cochlear	Americas:
2010	Colorado	Walk4Hearing

“It was wonderful to see friends,  
families and colleagues come together 
to support the cause, raising awareness 
and celebrating those who are now able 
to hear.” 
—Chris Smith, president, Cochlear Americas

Gusting	winds	did	not	stop	more	than	
300	people	from	joining	the	Cochlear	
Americas	Team	on	Saturday,	May	22,	
2010,	in	Littleton,	Colorado.	Cochlear		
set	a	record	with	the	most	number	of		
registered	walkers	(300)	on	a	team	in		
history	of	the	Walk4Hearing,	raising		
more	than	$17,000!
	 The	funds	raised	by	Cochlear	Ameri-
cas	were	due	in	large	part	to	the	collab-
orative	efforts	of	its	employees.	All	had	
fun	creating	team	names,	soliciting	funds	
from	business	partners,	friends	and	family,	
and	attending	the	Walk.	Two	employees	
won	a	trip	to	the	Cochlear	Celebration	
event	at	Walt	Disney	World	in	February,	
where	more	than	1,000	cochlear	implant	
recipients	and	their	families	will	celebrate	
life	with	sound.
	 Cochlear	Americas	continues	to	sup-
port	the	Walks	throughout	the	country,	
including	presence	in	California,	New	
York,	Chicago,	Michigan	and	Texas.	We	
look	forward	to	supporting	HLAA	and	
another	successful	Walk4Hearing	in	2011.

Knowles	Electronics:		
2010	Chicago	Walk4Hearing
The	second	edition	of	the	Knowles	Electronics	‘No	Limits’	team	
was	comprised	of	30	employees	and	their	families.	The	2010	
Chicago	Walk4Hearing	was	an	incredible	exclamation	point	on	the	
end	of	Knowles	Electronics’	second	annual	fundraising	campaign.
	 The	months	leading	up	to	the	picturesque,	autumn	day	in	mid-October	on	the	
shores	of	Lake	Michigan	were	defined	by	individual	and	team	efforts	that	went	above	
and	beyond	expectations.	Knowles	Electronics	has	been	delivering	subminiature	speak-
ers	and	microphones	to	the	hearing	industry	for	more	than	60	years,	but	recently	we’ve	
discovered	excellence	in	delivering	baked	goods	to	raise	money	for	the	Walk4Hearing.	
	 Knowles	Electronics	raised	more	than	$4,000	by	way	of	two	bake	sales,	an	em-
ployee-sourced	silent	auction	and	a	secondary	auction	of	office	furniture	that	was	no	
longer	in	service.	The	true	magic	was	not	putting	one	foot	in	front	the	other;	rather	it	
is	the	power	of	many	committed	teams	and	individuals	gathering	to	compound	their	
energy	and	enthusiasm	for	a	common	cause.	This	is	when	there	truly	are	‘no	limits’!	
Knowles	Electronics	is	based	out	of	Itasca,	Illinois,	with	locations	across	the	world.	

Sorenson	Communications:	
2010	Salt	Lake	City	Walk4Hearing
Sorenson	Communications	was	a	proud	sponsor	
of	the	Salt	Lake	City	Walk4Hearing	on	October	9,	
2010.	With	nearly	500	participants	at	the	Walk,	a	new	record	was	set	for	a	community’s	
first	Walk4Hearing.	Sorenson	Communications	had	a	team	of	more	than	150	team	
members	who	raised	more	than	$6,300.	Members	of	the	team	united	from	various	dif-
ferent	departments	including	marketing,	engineering,	outreach	and	Sorenson	IPRelay	
bringing	family	and	friends	with	them	to	support	a	worthwhile	cause.		
	 “I’m	getting	involved	in	this	year’s	Walk4Hearing	because	it’s	a	cause	that	seeks	to	
improve	the	lives	of	tens	of	millions	of	Americans,”	Paul	Kershisnik,	chief	marketing	
officer	for	Sorenson	Communications	said.	“And	even	though	it’s	a	big	cause	I	really	
like	the	idea	of	the	Walk.	In	the	end	it	is	one	person	at	a	time	walking	from	point	A	
to	point	B	and,	step	by	step,	turning	a	comparatively	small	individual	effort	into	a	tre-
mendous	contribution.”	This	attitude	was	reflected	throughout	the	entire	team	as	they	
rallied	in	support	of	the	Walk4Hearing.
	 Sorenson	Communications	is	a	leading	provider	of	relay	services	for	people	who	
are	deaf	and	hard	of	hearing.	Events	such	as	the	Walk4Hearing	provide	opportunities	
to	support	organizations	furthering	public	awareness	of	hearing	loss.	Sorenson	Com-
munications	wants	to	thank	the	Hearing	Loss	Association	of	America	for	their	ongoing	
endeavors	to	improve	the	lives	of	those	impacted	by	hearing	loss.

Phonak:	2010	Chicago	Walk4Hearing	 	 	 	

“I’m so proud of the team’s accomplishment, and the fact 
that we are the #1 fundraising team in the United States for 
the second consecutive year. For us, it’s really about Phonak’s 
mission to help enrich the lives of people with hearing loss. 
This is one way how we really try to live up to it.” 
—Phonak President and CEO Mike Orscheln

Most	Saturday	mornings,	five	year-old	Katie	Knapp	patiently	cheers	on	her	older	siblings	
at	soccer	games	or	gets	in	some	quality	chalk	time	on	her	front	sidewalk.	But	on	October	
16,	2010,	Katie,	two	year-old	sister	Megan,	and	dad,	Peter	Knapp,	Phonak	chief	financial	
officer,	headed	to	Lincoln	Park	in	downtown	Chicago	focused	on	a	different	mission.	
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They	were	one	of	some	150	Phonak	staff	and	fami- ly	
members	who	comprised	Team	Phonak	in	the	2010	
Walk4Hearing	in	Chicago.	
	 What	made	Katie	want	to	walk?	Well,	for	one,		
she	told	Phonak’s	Walk4Hearing	Co-Captain	Jean	
Anne	Jordan	about	loving	Lincoln	Park	Zoo,	only		
minutes	away	from	the	Walk	course.	And	joining	the	
large	crowd	to	cheer	about	a	good	cause	besides	soccer		
goals	was	a	fine	thing.
	 Hong	London,	second	shift	supervisor,	brought	
her	three	children	whose	ages	span	between	six	and	12.	
‘The	weather	was	just	perfect	and	it	was	a	wonderful	
and	wholesome	event	for	them,’	said	Hong.	‘Everyone	
there	seemed	to	share	the	mutual	enjoyment	and		
appreciation	of	the	day.’	
	 Najia	Singh,	stockroom	clerk,	made	sure	that	friends	joined	her	for	the	cause.	‘My	
best	friend	came	to	the	event	with	me.	She	normally	would	have	slept	until	noon	that	day.	
Instead,	we	spent	the	morning	doing	something	good	and	had	the	rest	of	Saturday	to	enjoy.’
	 Assistant	Quality	Manager	Dee	Martin	agreed.	‘It	was	really	great,	and	of	course,	a	
natural	fit	for	us	at	Phonak.	It	was	fun	to	see	so	many	people	outside	of	work	and	commit-
ted	to	the	cause.	It	was	also	a	great	way	to	meet	people’s	families.’	
	 It	was	the	second	Walk	event	for	stockroom	clerk,	Elvira	Greljo,	and	her	14-year-old	
daughter	Elma.	‘Besides	the	event,	Elma	loved	the	Team	Phonak	T-shirts.	In	fact,	she’s	got	
mine	from	two	years	ago	hanging	in	her	closet	now.	She	thinks	they’re	cool,’	said	Elvira.
	 Customer	Marketing	Manager	and	three-time	walker	Linda	Hraha	also	made	it	a		
family	event,	bringing	husband	George,	two	sisters,	her	sister-in-law	and	niece.	‘The	Walk	
was	fun,	and	the	post-Walk	pizza	was	a	very	nice	gesture.’
	 Web	Marketing	Manager	Louise	Miller	participated	with	her	friend,	Georgia.	‘The	
enthusiasm	shown	by	the	Phonak	walkers	was	really	inspiring,’	said	Louise.	Until	the	Walk,	
her	friend	had	never	stopped	to	think	about	how	many	people	are	affected	by	hearing	loss.	
	 Customer	Care	Representative	Tammy	Cavazos	gave	up	a	day	of	college	football	games	
to	participate	in	her	first	event.	“It	was	amazing	to	see	so	many	people—babies	in	strollers,	
kids	and	even	dogs—showing	their	support.	It	was	my	first	time	walking	and	I	will	not	miss	
another	one!”	said	Tammy.	Like	many	participants,	the	Walk4Hearing	touched	Tammy	in		
a	personal	way—“I	really	wanted	to	participate	because	I	have	family	members	who	have	
hearing	loss.	This	Walk	represents	the	work	that	we	do	for	people	whose	lives	are	affected		
by	some	type	of	hearing	loss.”	(Pictured above: Mike Orscheln, Business Team Chair)
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Washington	Redskins		
Reed	Doughty	Walks		
in	Washington,	D.C.
Reed	Doughty,	#37	safety,	of	the	Washington	
Redskins	was	honorary	chair	for	the	2010	
Washington	DC	Walk4Hearing.	Reed	walked	
and	visited	with	the	walkers	on	a	beautiful	fall	
day	at	the	historic	site	of	the	Tidal	Basin.	He	
even	signed	some	Redskins	poster	provided	by	
the	Washington	Redskins	Charitable	Founda-
tion.	Reed	has	a	hearing	loss	and	wears	hear-
ing	aids.	He	spoke	about	his	hearing	loss	dur-
ing	the	pre-Walk	speeches.	Photo at left: Reed 
with some local walkers in front of the antique 
fire truck donated for the day from the Kensing-
ton Maryland Volunteer Fire Department.

National Platinum Sponsor

Thousands	of	people	stepped	up	for	people	
with	hearing	loss	and	created	awareness	
in	cities	coast	to	coast.	Congratulations	to	
all	the	2010	Walk4Hearing	sites.	Thank	
you	to	all	national	and	local	sponsors,	
volunteers,	team	captains,	walkers,	donors,	
and	alliance	groups	for	your	continuous	
support	and	dedication.	We	hope	to	see	
you	all	next	year!	

National Presenting Sponsor

National Gold Sponsors


